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hh.ru 3-u B mmMpe no nonynAapHOCTU CanT paboTHOM TEMATUKM
No AaHHbIM MeXXayHapoaHou cuctembl SimilarWeb

Website Category
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A Indeed.com
B Pole-Emploi.fr

m Hh.ru

Brassring.com
€ Naukri.com
[ Glassdoor.com
Upwork.com
M Monster.com

jr Jobrapido.com

Career and Education > Jobs and Employment

Career and Education > Jobs and Employment

Career and Education > Jobs and Employment

Career and Education > Jobs and Employment
Career and Education > Jobs and Employment
Career and Education > Jobs and Employment
Career and Education > Jobs and Employment
Career and Education > Jobs and Employment

Career and Education > Jobs and Employment

10 [i] Indeed.co.uk Career and Education > Jobs and Employment
11 il Careerbuilder.com Career and Education > Jobs and Employment
12 $1 Superjob.ru Career and Education > Jobs and Employment
13 B Elance.com Career and Education > Jobs and Employment
14 UJ Jobsearch.direct.gov.uk Career and Education > Jobs and Employment
15 D Arbeitsagentur.de Career and Education > Jobs and Employment



OcHOBHble TEHAEHLUNWA

* [losbiweHne agonmn mobunbHoro JOB TpaddumKa
* Coumanmnsaums

* [nobanunsauus

* JOB arperatopbl

e ABTOMATM3aUMA PEKPYTMEHTA

* NHPporpadunKa U HaBbIKU
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MobunnbHbIN TPAPDUK
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MobunbHasa BepcuaA cTana TaKkxe
Ba)XHa KaK U AeCKTOMNHas

traffic to Glassdoor and
leading Job Boards
es from mobile

idewces
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PacnpepgeneHmne nocelleHn nonb3oBaTesien no yCTponcTBam U
nHTepdgencam hh.ru
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I CmMapTdOoHbI 1 NNaHWeTbl Ha OCHOBHOM canTe hh.ru B [JeckTonbl M HOYTOYKM Ha OCHOBHOM cawnTe hh.ru
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MobunbHoe npunoxeHue hh.ru
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ANAaNTUBHbIA AN3aUNH

ApanTUBHbLIN AM3anH canTa Ha npumepe IRISHJOBS.IE

experience and same site functionality no matter what device is used.

Result: Limited impact on mobile applications but has driven overall

hh @ engagement. Total applications have increased by 40%

HeadHunter



CouunanbHble ceTu
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Job canTtbl Nnoka Ha 1om mecTte B CLLIA!

Sourcing: There are a handful of sources
that provide both quality and quantity

professional L
A0% networks Internet job
boards
Employee [
referral

rograms
prog Company career

- L website

w
& staffingiRPO's g
:E Internal hires
N
= 1
8 . N P 1
= ! ) = 1 ternetresul&lg% I
= n
0% 20% 40% 0%
(% Studen databases
.E recruiting
g programs
s ATS! internal
g_ candidate
- General career database
F'fll'lt-f‘f-l'?:de fairs - neralkocial
journals medya
Diversity Com pany CRM
recruiting system, |

programs

Major/Minor Source for Hires

“How significantwere each of the following as a source of whife collar professional hires
for your organization inthe past 12 months?” (>15% quantity of hires)

“Think about the key quality hires that youwr organization (placed/mades) in the past 12
months. Which of the following were the most imporfant sources for those key positions 77

HeadHunter © Copyright 2014 ADP, Inc. Proprietary and Confidential Information.



NMpodeccmoHanbHble coumanbHble ceTn

B Poccuum
m MpodeccmoHanbl.ru oK. 6,16 MaH. NoNb30BaTENEN

ws Mot Kpyr oK. 4 mnH. nonb3oBartenen (8 ntoHa nepewna ot Yandex K

Habrhabr v 6yaet y3Ko cneunanmsmposatbea Ha IT cneumanmcrax)

Linked [l LinkedIn 3,97 maH. nonb3osateneit

hh@ XaaxaHTep — noutn 18 maH pestome n 6onee 13 MAH. YHUKaNbHbIX

HeadHunter

nocetutenei B mecau, (bonee 18 MaH Ha calTbl FPyNMbl B T.4.

Rabota.mail.ru u career.ru)

B Mupe

Linked [ Linkedin 350 mnn. nonbsosareneit (6onee 200 crpat)

hh viaded' vyiadeo 65 man. nonbsosateneii

>
HeadHunt . o
sadrmer XING Xing 17 MnH. nonb3osaTene (8 MH. B HEMELKOTOBOPALLMX CTPaHaXx)



Linked mS @ monster

BbipyuKa:

BoipyuKa LinkedIn.com 8 2014 roay 2,218 mapg. USD (8 2013 roay 1,528 mapa. USD, B
2012 972 mnH. USD, 8 2011 522 mnH. USD)

Boipyuka Moster.com 8 2014 770 maH. USD (8 2013 roay 808 mnH. 2013, 8 2012 890
mnH. USD 1 B 2011 roay 1,04 mnpga,. USD)

Kanutanusauyusa (ctroumoctb KomnaHum) Ha 07.09.2015:
Monster.com — 0,64 mnpa. gonn. CLLUA (1 mnpa. ponn. CLLUA B 2011 roay)

LinkedIn.com — okono 23,5 mapa. gonn. CLUA (11 mnpa. aonn. CLLUA 8 2011 roay)

hho
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LINKEDIN goctur Kputnueckom maccoil

Regional membership

110M+ EMEA

84M+ Europe

64M+ Asia and the Pacific
12M+ Southeast Asia
&M+ DACH

14M+ MENA

48M+ LATAM

347,000,000+

REGISTERED MEMBERS

10M+

CANADA

e e

111M+

UNITED STATES OF

AMERICA 7TM+

MEXICO

20M+
BRAZIL

3M+
RUSSIA
. 8M+
cumna 1M+
1M+ JAPAN
SAUDIARABIA 28M+ &——
—— ® INDIA
1M+
UNITED ARAB EMIRATES t o
3m+ M
SOUTH AFRICA
1M+
NEW ZEALAND
. NEW AL o
17M+  UNITED KINGDOM
OM+ FRANCE 3IM+
INDONESIA
7M+ ITALY
2M+
SM+: NETHERLANOS | PHwePINES
SPAIN
G 1M+
MALAYSIA
2M+ BELGIUM
3M+ TURKEY 1M+
SINGAPORE
1M+ SWEDEN
1M+  DENMARK
1M+ ReLanD
1M+  nNoRway



social IS @ necessity not a nice-to-have

afrar, 8
CISCO

HeadHunter

Cisco Careers @CiscoCareers - Apr 18
There was some friendly cooking competition this week in Cisco
#SaudiArabia. Join us in #KSA: cs.co/6011fJLI

s the king

&

@. Virgin Media Careers added a new photo to the album:
%= 2014 Campaign Highlights.
December 8, 2014 - Edited - &

"Train your employees well enough so they can leave, treat them well
enough so they don't want to!" Sir Richard Branson

Connect with Groupon

f Jinkas o

Recent Updates All Updates >

G

Groupon update 30+ days ago

Groupon is looking for sharp, sales-savvy individuals to join our Product Development Sales
team in our brand-new Phoenix, Arizona office. This is a great entry-level opportunity for
those with a tenacious spirit with cold calling, a love of local business, and an appreciation of
alliteration.

Product Develc Sales Repr ative - Phoenix - Jobs at

Groupon
Product Development Sales Representatives highlight the best possible

snou% Jobs ©pportunities for our consumers by partnering with in-demand merchants
in order to expand and deepen their connection with consumers in their
market. By utilizing a variety of Groupon services and products, Sales
Representatives help businesses increase and calibrate customer traffic.




Social is a necessity not a nice-to-have

careerbuilder [ Joeeer,

engaging, always.

Candidate behavior Employee behavior
62 PERCENT CHECK YOU OUT ON SO_C|AL 889, use at least one social media site for personal
MEDIA TO MAKE SURE WHAT YOU'RE Use

'SELLING THEM' ONLINE IS TRUE.
509% post messages, pictures or videos in social

media about employer often or from time to time

° 39% have shared praise or positive comments online
il about employer
’ ‘ AUTHENTICITY 3 3 %

post about their messages, pictures or videos in

social media about employer often or from time-to-
time without any encouragement from employer

They have expectations:

Job seekers use social to form opinions of companies.

h h @ Sources: Career Builder 2013 Candidate Behavior Study

HeadHunter Weber Shandwick 2014 Survey



BXO4 YEPE3 COLLUAJIbHDIE CETU [P

Jobpo noxkanosath Ha HeadHunter ¢ jjormHOM M 1aposiem
OT MOITYJIIPHbBIX COIIMAIbHBIX CEeTei.

70%

BKonTakre

2,5%

LinkedIn

17,9%

OnHOKJIACCHUKM

9,6%

Facebook


http://www.hh.ru/
http://www.hh.ru/

nobanmnsauma pbiHKa Tpyaa
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CooTHoWEHHe HONHYECTBA NEHCHOHEPOB
H TPyAOCNOCODHBIX FPaHAaH B PasHble rofibl
B CCCP u 8 Poccuu (B M yenosex)

BCe HaceneHue TpyAocnocobHoe I ]neucnonepbl

HacenexHuwe

137,410 141,904

117,534
nporHo3
92.681 Ha 2020 rog
’ 82,059 89,266 =
68,609
47,830
7,945 [}1[3'! I]
1926 1959 1979 2009 2020

hho
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MpeanocbinKu gasa pocta nogbopa
COTPYAHUKOB 3a pyberkom:

1. 3ameTHOe CHUXXeHue Koam4yecTsa
TpyAocnocobHoro HaceneHusa B Poccun

2. Tno6anusauma sIKOHOMUKMU

Hacenenue Tpyaocnoco6Horo Bo3pacra
A4 o e
B @ r|'|1
2013r. 2015r. 2025r.




The Network B mupe
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findalE . lashjobs 1e
263,000,000 pe3stome
189,000,000 yHMK. NOCeT. B MeC. i
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KTo xouet pabotatb Poccuu m
roe XoTaT paboratb poccusaHe

Exhibit 2: Who Would Move to Russia and Where Russians
Would Go

Countries in which the most

people would move to Countries the most Russians
Russia for work would move to for work

1 Kazakhstan 27% - 1 Germany 40%
willing to move to Russia In Russia willing to move here

2 Belarus 24% 2 United Kingdom 35%
3 Serbia 22% 3 United States 31%
4 Tunisia 18% 4 Switzerland 30%
5 Turkey 17% 5 Canada 29%
6 India 16% 6 France 28%
7 Estonia 13% 7 Spain 26%
8 Ukraine 13% 8 Italy 25%
9 Algeria 13% 9 Sweden 24%
10 Poland 13% 10 Australia 23%

hho
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Kypa ctpemAaTca couckatenu

EXHIBIT 5 | Top Ten Countries Where Foreigners Say They Would Work

(2]

a

& )
o © A

Less than 5%
5% —108%
=>10%—15%
>15%—20%
=209%—25%
>25%—30%
>30%—35%
>35%—40%
>A0%

hho

HeadHunter

\

.
6000000000

Country's rank as a potential
work destination (% of
respondents willing to move
there)

U.S. (42%)

UK (37%)
Canada (35%)
Germany (33%)
Switzerland (29%)
France (29%)
Australia (28%)
Spain (26%)

Italy (25%)
Sweden (23%)

= il
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Kro 6onblue Bcero xouert paboratb 3a pybexkom

EXHIBIT 3 | Willingness to Work Abroad, by Country

Percentage of participants from each country
who are already living abroad or are willing

to move to a foreign country for work

<50%
Denmark
Germany
Ireland
Latvia
Russia
UK

U.s.

L
LA k]

50%—60%
e Argentina
Austria
Belarus

Belgium

T-
=

Canada
Finland
Greece
Hungary
Italy
Malta
Slovakia
Spain
EEm Sweden
Turkey

Il

=60%—70%

=3 Brazl

il china

Czech Republic
Estomia
Kazakhstan
Lithuania
Malaysia

South Africa
Trimdad and Tobago
Ukraine
Vietnam

AN ERE IY

Source: 2014 BCG/The Network proprietary web survey and analysis.
Mote: Total sample size was 203,756; listed are the countries from which there were more than 100 responses.

=70%—80%
-l Barbados

.] Bosnia and
Herzegovina

I Bulgana
B Chile

B}l Guatemala
e |Ndia

B | ndonesia
— Israel

— Luxembourg
- Morocco
= Micaragua
EHl rortugal
S serbia

— Singapore
B Slovenia
EJ switzerland

Global average = 63.8%

>80%—90%
B Algeria
Bl Australia
_— Croatia
mam El Salvador
= Ghana
= Honduras
'l Mexico
Bl B wnigeria
I B reru
2 rhilippines
mmm Poland
Bl B rRomania
Hl Taiwan
EEm Venezuela

=90%

B § France

pod Jamaica

= Metherlands

Pakistan

B catar

B Saudi Arabia

IEl Tunisia

= United Arab
Ermirates
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U cpean monopéxu (21-30 ner

EXHIBIT 4 | Where the Young Are More (and Less) Adventurous

Mobility abowve country average (in percentage points)

=20-25 == United States
=15-20 == United
Kingdom
=10-15
=5-10 == cermany == spain
; B I Italy
. i Belgu_lm B Malaysia
=0-5 mm Russia = Austria Brazil
Turkey = South Africa
5.0 = Greece == Ukraine
@ china vietnam
Less than 50 = 50-60 = 60-70

i Slovenia
== Indonesia
= INdia

K3 switzerland
Il Morocco

mm Bulgaria

= T70-80

I'EMexico 4 Jamaica
B Algeria I 0 France
== Ghana

1 BNigeria

M Philippines

= 80-90 =90

Mobility of job seekers ages 21—30 (%)



Ba)kHeulwmne atpnbyTbl U MOTUBDI
Xopowei paboTbl No cTpaHam

EXHIBIT 9 | Most Important Workplace Attributes, by Nationality of Respondents

Middle East/
Americas Asia-Pacific Africa Europe North Africa

— =+l ' =
X

--_—IE,-IIE_II mll==l I e ™= B
AR BR CA CL MX US VE CN ID MY PH TW NG ZA AT BE DK FR DE IT ES SE CH TR RU UA UK DZ MA
5

FEEeemEn- - -0 --8 0_-00H 80000 -

work

s & -3 BEHCH- -8Bl - HEE
SHHIIHE (2]2] 22 [ - JEY - H:-:-B -B-
Qi ‘B R -l HEE--H-B BR EHE
E e -«+EEg BE-
aln Ei oo : BEE -
D ey B B .- s :
prmreal B B- i ge
@3 - H- B

® e s % «EeE

Number of responsas 7,075 11,282 3,595 1,792 14,758 12,050 3,675 3,618 4,047 4510 4,17 2,587 1,587 2433 2,047 2,005 1,282 1558 3,214 15,220 5,546 5,203 3474 4,414 BS2T 5,085 3,641 6,363 2,505 1,885
Attribute’s rankin importance [z Bz B3 4 5 Mot in the top five

Source: 2014 BCG/The Metwork proprietary web survey and analysis.

HeadHunter



PbIHOK TpyAa CTaHOBUTCA rNoba/sibHbIM
*by Glassdoor

c 2005 no

o 2012.

YnanéHHaa paborta
yBeANYmnIacb Ha




ABTOMAaTM3aUUNA PEKPYTMEHTa
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ABTOMaTU3aLuua noabopa uepes ATS pacrtert B EBpone

ATS share of total applications (by StepStone)

Belgium Germany United Kingdom

hho
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ABTOMaTM3aUUA PeKPYTMEHTa CTaHOBUTCA UHTEPEeCHON AnA
«BboNbLUUX UFPOKOB» NO aBTOMaTM3auumn busHeca

Taleo 3¢ || suson

hho

HeadHunter

successfactors” $3.4 Billion

An SAP Company

KeneXa $1.3 Billion

*lll




Y10 aBTOMaTU3NpPYOT HRM cuctemsl

PeKpyTUHr — nouck, oTbop 1 Haiim O6y4eHue — peLleHs HOBOro NoKoneHns
NyYWMX KaHAWAATOB; Ucrnofb3oBaHune Onsa pasBuTUA TanaHToB K oByyeHna Bcex
COBPEMEHHbLIX TEXHOMOIMMI counanbHoro KaTeropuin paboTHUKOB, NapTHEPOB K
pekpytuHra u SEQ KOHTpareHToB

PeKpyTWHr 1
OHBopauHr

OH-BopAWHr — Hanpasnexue, Lenu n 3¢ pekTnBHoCcTL — CBA3L
opueHTauus, obydyeHue n passuTne uenew opraHu3auumu ¢ Lenamm
HOBbIX COTPYAHWKOB Ha4uHana ¢ ‘[Ha 1’ HaBbiku U COTPYOHWKOB, KackagupoBaHue,
ONs yCKOpeHWa ux agantauuu KomneteHuuu OLeHKa 3hpeKTUBHOCTH

3amelleHHne U

KaprepHoe
KoMneHcauuun — CHWKEHNE PUCKOB, ~ MnaHupoBaHue 3ameweHune n KapbepHoe
ynpaeneHue GlogxkeTamu 1 nNaHUpoBRaHMe — co3faHne KaapoBoro

BOBMeYyeHne 1 yaepxaHue paboTHUKOB

HeadHunter




AHanu3 apPeKTUBHOCTUN PEKPYTMEHTA

BIG DATA ANALYTICS SUITE

Hello Admin, (Demo)

Logout

Summary of I
€3 Accountant...

BIG DATA ANALYTICS SUITE

Hello Admin, (Demo)
Logout

Applications 1st Inte

474 56
298 21
276 36
189 9
177 38

$77¢

1st Interview fro
~

& Compare selected jol
May 1, 2014
L

Recruiter: Hyde, Coo
Accountant

/ 3,434 ]

Total Cost Day:

Job ID: 15787BR Hired May 26
Finance > Accounting

4

Show usage

May 1, 2014
L

Source Performance

10,617

Visits

221

Applications

15 Interview

CareerBuilder wmay 1, 2014 to May 31, 2014

Marketing
Cost Summary

Visits
Applications

Interviews

173
32

*665

Cost per hire

$21,309

Total Marketing Cost

Average High Low
$47 $100 $0
$6 $24 $0
$2 $6 $0

Success —————————— High

Low

Metric definition g

Weak

Summary of Hired Jobs

Quality ———————» strong

Hired Jobs Applications  1stInterview  Hires
@ sales Future Leader... 5 a4 4 U
@ sales District Lead... 11 3 3
@ Full Time sales Ass... 3 2 2
. Associate Customer ... 17 3 1
@ Full Time Supply Ch... 2 2 1
‘ Supply Chain Senior... 8 1 2

May 31, 2014
|

© Copyright 2014 A

Proprietary and Confidential
Information.

30
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Indeed.com

Website

A Indeed.com
B Pole-Emploi.fr

Hh.ru

Brassring.com

C Naukri.com

@ Glassdoor.com
Upwork.com

M Monster.com

r Jobrapido.com
[i] Indeed.co.uk

li

=3

Careerbuilder.com

$1 Superjob.ru

B Elance.com

UJ Jobsearch.direct.gov.uk

D Arbeitsagentur.de

Category

Career and Education > Jobs and Employment

Career and Education > Jobs and Employment

Career and Education > Jobs and Employment

Career and Education > Jobs and Employment
Career and Education > Jobs and Employment
Career and Education > Jobs and Employment
Career and Education > Jobs and Employment
Career and Education > Jobs and Employment
Career and Education > Jobs and Employment
Career and Education > Jobs and Employment
Career and Education > Jobs and Employment
Career and Education > Jobs and Employment
Career and Education > Jobs and Employment
Career and Education > Jobs and Employment

Career and Education > Jobs and Employment
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Indeed- arperatop wan JOB cant?

50 cTpaH, 28 A3bIKOB, 16 M/IH BaKaHCUI

180 MMNNMOHOB NOoceTUTENIen eXeMeCAYHO

Total Global Job Traffic o
Source: comScore December 2014 lndeed
Monster CareerBuilder StepStone Simply Hired Seek



PenTtuur camtos B CLUA n Mupe

=, 1 | Indeed
/ indeed 194 - eBizMBA Rank | 36,000,000 - Estimated Unique Monthly Visitors | 59 - Compete Rank | 334
ane seerch. ol jobs - Quantcast Rank | 188 -AAIexa R'ank | Updated: March 7, 2014,
The Most Popular Job Sites | eBizMBA

2 | Monster

357 - eBizMBA Rank | 23,000,000 - Estimated Unique Monthly Visitors | 83 - Compete Rank | NA
- Quantcast Rank | 618 - Alexa Rank | Updated: March 7, 2014.

The Most Popular Job Sites | eBizMBA

monster

3 | CareerBuilder

Cafeefhundﬂf 414 - eBizMBA Rank | 22,400,000 - Estimated Unique Monthly Visitors | 88 - Compete Rank | 306
- Quantcast Rank | 847 - Alexa Rank | Updated: March 7, 2014,

The Most Popular Job Sites | eBizMBA

4 | GlassDoor

Dglassdoor.com 589 - eBizMBA Rank | 15,000,000 - Estimated Unique Monthly Visitors | 723 - Compete Rank |
273 - Quantcast Rank | 770 - Alexa Rank | Updated: March 7, 2014.

The Most Popular Job Sites | eBizMBA

5 | Simplyhired

-:: S H 875 - eBizMBA Rank | 11,000,000 - Estimated Unique Monthly Visitors | 556 - Compete Rank |
e Imply Ired 230 - Quantcast Rank | 1,840 - Alexa Rank | Updated: March 7, 2014,

The Most Popular Job Sites | eBizMBA
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Resp ible for Press Relati and Event Communications
IBM France
Aekabpb 2000 — gekabpe 2002 (2 roga 1 mecay)

=

Marketing Assistant
Braun - Gillette Group
centAbpe 2000 — HoAbpeL 2000 (3 MecAua)

& HaBblku

TNyywme Hasblkn

Marketing Stategy Ak R C A2 QB AR
Digital Marketing dinda ﬁ&!?_ﬂ %ﬁ
Onlne Advetsing ad AR Ol DE
628 ai 200
Marketing i&& ‘.E %ﬂ:‘.ﬂ
Management a2 0

Web Marketing 2ad
Digital Strategy Hﬂ

Direct Marketing

Mobile Devices

Sophie Takxe BnageeT..

E Marketing Communications ﬂ Online Marketing
n Product M: n I i n
Digital Media Mobile Marketing

I Key skills

hho
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Hasbiku B Linkedin u B hh.ru

Pacumpensiii
novcx

V Mpynne!

Wuyy pabory Momouwe Komnanum MNpoekTl

Projects manager

Project manager in IT and IT security projects:

» Corporate Certification authority implementation

» Logistics management system design

« Analytics and forecasting models development and implementation

July 1996 — National bank of Uzbekistan
February 2003 www.nbu.com
Financial Sector .. Nokazats ewe

Head of computer security unit

* Information security management system establishing from zero level
= Policies and procedures development and implementation

« Technical tools (antivirus, firewall, DLP, IDS) implementation

Business Continuity Data Privacy Information risk management Information Security
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D _ _
———— A universal solution

The matching technology is based on tag system

développement web ruby-on-rails rails Ruby on Rails ruby-on-rails-3 ruby-on-rails-3.1 rubygems sinatra jruby ruby ruby-on-rails3 rails3 ror ruby-on-rails3beta ruby-on-rails-3-beta haml padrino jruby-rack

webmaster développeur web Developpement web services web et applicatifs web development web application ruby on rails 3 ruby-on-rails4.1 ruby rails backend

This tag system can be duplicate on another international market

>

D)

* Technical skills are universal
» Job skills are enlarged by synonyms in English

(R

L)

L)

Développeur Web Rails Back-end Développeur C++ / Objectve-Cp -
chez PRIUM SOLUTIONS chez MR Search
9 Parjs S== Expérimenté € 45k€ Q Versailles, Yvelines S5 Expérimenté €

Ty onrate [iruc Jrmscoox R scram J cbiocirvoc
«@l] wcb development B backend

hho
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SWE Python [/ Systémes Repartis
chez POLYCONSEIL

0 8e Arrondissement, Paris e Expérim...

[ dobion [ rabbitma Jf redis |

elasticsearch

Ingénieur Etudes et Développem.-
chez EFFEKTIV

@ Lyon, Rhine sma Expérimenté € 35kE
[ css ] htmis | =



CAREER PORTFOLIO

Our Career Portfolio provides a visual way to
help recruiters assess our members

Eﬁi’ﬂl\ln

View  Infographic

ome  Portfolic Jobs: Connections

By
%

Jill sample

Relationship-Focused Director of Sales

King of Prussia, PA 19408

Sales & Sales Management

e s s | =

i< (Upgrade)

= Membership: B:

Seasoned Director of Sales who values relationships as much as
revenue. Champion of dient ebjectives and consultative strategy
development. Interested in partnering with growth-minded

raft scalable interactive solutions for brand expansion

organizations t
and innovation,

Work samples

Timeline
. l Director of sales
: I
Interactive Account Manager
Master's Degree
Business Adminis mpleted '04)
l Sales As:
Bachelor's Degree
. Sales & Marksting (Completed '97)
|_ Pharmaceutical sales intern

Work Experience
Director of Sales
TOP TIER INTERACTIVE FIRM /7 JUN 10 - PRESENT

o ot ) e Mers
Sales Manager
BIG NEW MEDIA TECH, INC. // NOV ‘04 - JUN 10

- Advised and ! i " wMare

Interactive Account Manager
BIG MEW MEDIA TECH, INC. // FEB 01 - MOV '04

Sales Assaciate
BIG NEW MEDIA TECH, INC. // SEP '97 - FEB 01

n incaming RFPs, proposals, sal
t knowledy Mere

Sales Intern
7/ MAY '96 - AUC

Pharmaceutical
SIMPLY SALES, TNC

06

00COo®

My Statistics

Skills

Awards & Honors
Account Manager of the Year

BIG NEW MEDIA TECH, INC. // DEC ‘03
Sales Assaciate MVP Award

BIG NEW MEDIA TECH, INC, // 4
Sales Associate MVP Award
EIG NEW MEGIA TECH, INC. // AUG 00

ales Associate MVP Award
BIG NEW MEDIA TECH, INC. // AUG 98

Keywords

Organizational Leadership

Email Marketing
te nt Acquisition
ractices Benchmarking

WWW.BEYOND.COM
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E SKILLMAP VALUETYPE PORTFOLIO

-

Russian Federation, Moscow

anton.nadey@gmail.com B MANAGING A DEPARTMENT

OR A BUSINESS UNIT

38 years

21.07.1977

B PROJECT MANAGEMENT
International recruitment, Sales, HR management, Org

Ka rta ta |a nta ru Structure and Org. Develpment, Personal Development,
° Visualization of career information, all powered by Internet,
have occupied my professional attention for some time
and provided most of my practical experience. Having

' HR MANAGEMENT

[ SALES

M MANAGING A SMALL

spent last 10+ years working in big corporate
anguges P . r gt g corp theart a1 BUSINESS
, -
- s = emvironments, | remain an entrepreneur at heart, always

looking for new opporunities for development, staying
focused on delivering measurable results

B BUSINESS DEVELOPMENT

B RECRUITMENT

Career ladder
@& GM OF THE BIG COMPANY / CORF. VP

m STRATA 5

® GEMERAL MAMAGER (GM

STRATA &

1 1 1 {# FUNCTIONAL DIRECTOR
® STRATA 3

{ { L & FIRST LINE MANAGER
® STRATA 2
. I STRATA 1
® [ @ ® ®

® ® ® ® ®
15 20 25 30 35 &0 45 50 55 &0
® ® ® ® ® ® ® ®
2000 2005 2010 2018 2020 2025 2030 2035
KUsD people brands citys
Education Money Team Brands Geography

-

University

College

@) Ca@w o O Adiinal

HeadHunter - — e
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